


2011 Annual Sustainability Report 

Dick and Pat Turanski started GloryBee Foods in1975  as a family honey stand. From 

that small beginning grew a business that today provides healthy, all natural foods and 

products, to the local community, the U.S. and the world.  

We function as a direct importer, in addition to honey, we supply natural sweeteners, 

spices, dried  fruits, nuts, oils and other quality products. Our ingredients are the 

preferred choice  for leading manufacturers, bakers, restaurants, and  stores. 

We also provide superior natural products such as essential oils and soaps, as well as a 

wide variety of craft products for making candles, soaps, and lotions. Consistent with our 

origins, we have bees and  related supplies to assist novice and seasoned  professional 

beekeepers with their beekeeping practices. 

Each spring a truckload of bees arrive for hobby beekeepers. We celebrate this with a 

weekend of  festivities and  specials at our Factory Store. Dick Turanski, founder of 

GloryBee Foods, and  his son, Alan Turanski, Vice President, provide information and 

demonstrations on starting hives. 

With our genesis in that family honey stand, to our current growth, our focus has always 

remained  the same; to provide the highest quality of products and  service to our 

customers. GloryBee Foods employs over 150 diverse individuals and  has a new 

distribution center for our ever-expanding business. With this growth, we are still family 

owned  and  operated  in Eugene, Oregon, and  we are just as dedicated  to natural 

eating and  living  as when we began over 35 years ago. 
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In 2008, GloryBee Foods became a member of the Food Trade Sustainability Leadership 

Association (FTSLA). This organization provides businesses in the organic food trade with 

guidelines and recommendations on how  to embody sustainability in their own operations. 

The FTSLA spent two years compiling input from organic growers, distributors,  

processors, retailers and certifiers to create an 11-point action plan titled  the Declaration  

of Sustainability in the Organic Food Trade. Companies who sign the pledge commit to 

continual improvement and transparency around practices in key areas. 

In 2008, GloryBee Foods signed  this Declaration committing to annually reporting our 

performance in the 11 action categories including: organic, distribution, energy, climate 

change, water, waste, packaging, labor, animal welfare, consumer education, and 

governance. 

Each year we will strive for continuous progressive improvement and  transparency in the 

annual auditing of our performance and in the selection of our reporting metrics that are 

relevant to our own business.  



What we think of as organic foods today was an idea without a name 

when GloryBee Foods began. What we considered healthy, natural 

ingredients became Certified Organic  and 100% Organic in the late  

1990s. Finding products with this new certification wasnôt easy at first, but 

we persevered  to find the standard of quality we desired.  

Our customers have always looked to us to help educate them concerning 

healthy eating and to find quality natural products. We at GloryBee Foods 

continually grow in our own knowledge. Our search takes us  to local 

suppliers, as well as around the globe for quality, sustainable supplies of 

organic ingredients. 

To date, GloryBee Foods has over 4,657 products, and almost 1,167 of 

those are organic. This 25% represents spices, foods, essential oils and 

bee products. We are constantly searching  for new  products to add into  

the excellent product line we already offer our customers. We are 

expanding our line of Fair Trade products, this includes chocolate 

products, sugars, honey, and coconut oil. As a company we believe that 

supporting Fair Trade helps producers become more educated  about 

trading processes and it promotes sustainability. 

Our company was founded  on the belief that consuming natural foods is 

best for oneôs physical and mental prosperity and  we carry that 

philosophy through to our product line. Our mission at GloryBee Foods 

remains one  in which we will continually strive to help our customers and 

suppliers obtain and maintain healthy living goals through the natural 

foods and products we find.  

Next Directions  

To increase the number of 

organic products we carry, as 

well as the percentage of 

organic sold items to 45% 

Increase our line of Fair Trade 

Products 

 


